
PRNewswire/ -- GRAMMY-nominated re-�
cording artist GloRilla (CMG/Interscope�
Records) will perform as the closing act at�
Honda Battle of the Bands (HBOB), the�
nation's premier showcase for Historically�
Black College and University (HBCU)�
marching bands, on Feb. 1, 2025, at SoFi�
Stadium in Inglewood, California. Now in�
its 19th year, this will be the first HBOB�
Invitational Showcase held on the West�
Coast.�
    After landing the highest earning week�
for a female rapper in 2024 with her debut�
album GLORIOUS, GloRilla will take the�
stage to energize HBCU marching band�
fans from across the country. She joins a�
lineup that includes multi-hyphenate en-�
tertainer and entrepreneur Nick Cannon as�
host and features performances by six�
HBCU bands including:�
•  Alabama A&M University – Marching Ma-�
roon & White�
•  Alabama State University – Mighty�
Marching Hornets�
•  Hampton University – The Marching�
Force�
•  North Carolina A&T State University –�
Blue and Gold Marching Machine�
•  Southern University – Human Jukebox�
•  University of Arkansas at Pine Bluff –�
Marching Musical Machine of the Mid-South�
     "I can't wait to turn up the energy at�
the 2025 Honda Battle of the Bands Invita-�
tional Showcase with these dope HBCU�
marching bands," said GloRilla. "This event�

is gonna be straight fire, showcasing the�
beauty and brilliance of Black culture."�
     "We know GloRilla will bring to the�
Honda Battle of the Bands stage the kind�
of dynamic and entertaining performance�
our fans have come to expect from musical�
guests at the nation's premier showcase�
for HBCU marching bands," said Jasmine�
Cockfield, Honda Battle of the Bands proj-�
ect lead, American Honda Motor Co., Inc.�
"With the incredible band performances,�
Nick Cannon hosting and GloRilla as the�
grand finale, Honda Battle of the Bands�
2025 will be a show for the ages."�
     HBOB is part of the Honda "Drive the�
Legacy" initiative that builds on the com-�
pany's longstanding commitment to HBCUs.�
Honda has supported HBCUs for over 35�
years, recognizing their critical role in pro-�
viding higher education and opportunities�
for advancement to the Black community.�
The company's support includes scholar-�
ships, programming, and initiatives that�
celebrate the dreams and potential of�
HBCU students, helping shape them into�
future leaders.�
     Through HBOB and the Honda Campus�
All-Star Challenge, Honda has awarded�
over $14 million in grants in support of�
HBCU education programs and facilities�
improvements, impacting the lives of more�
than 300,000 students.�
     Tickets for HBOB 2025 are on sale at�
www.hondabattleofthebands.com.�

By Stacy M. Brown,�
NNPA Senior National Correspondent�
  Quincy Jones, the record producer, ar-�
ranger, and cultural trailblazer whose�
influence spanned more than seven de-�
cades, has died at 91. His publicist, Ar-�
nold Robinson, confirmed his death in a�
statement, noting that Jones died peace-�
fully at his home in Bel Air. The state-�
ment did not specify the cause.�
    Known for producing Michael Jackson’s�
landmark albums, “Thriller” and “Bad,”�
Jones’s career far exceeded even those�
iconic works.�
    Jones transformed genres, introduced�
new styles, and championed Black artistry�
in a largely segregated industry. The Rock�
and Roll Hall of Fame, which inducted�
him in 2013, called him a “Jack of All�
Trades” but noted that Jones “excelled�
at every role he took on.” His contribu-�
tions as a record producer, arranger,�
composer, and performer reflect a�
boundless curiosity that kept him at the�
cutting edge of music across generations.�
His presence shaped countless albums,�
film scores, and even social movements,�
making him a bridge between jazz, R&B,�
pop, and hip-hop and between Black and�
white audiences.�
    Jones began as a jazz trumpeter, ar-�
ranging for bands like Count Basie’s and�
becoming a respected composer in his�
own right. His compositions for films, in-�
cluding The Pawnbroker and The Color�
Purple, displayed his extraordinary range,�
mixing classical, jazz, funk, and Afro-Cu-�
ban influences. His television scores, such�
as those for Sanford and Son and Ironside,�
brought Black music to mainstream audi-�
ences, shaping a generation’s auditory�
landscape.�
    The three Jackson albums Jones pro-�
duced — Off the Wall, Thriller, and Bad —�
stand among his most famous works. The�
albums broke sales records and redefined�
the global pop music industry, bridging�
racial divides and setting new standards�

for production. But Jones’s career had�
already reached milestones before those�
records. He had become the first Black�
vice president at Mercury Records in 1964�
and had garnered critical acclaim for his�
arrangement of Count Basie’s “I Can’t�
Stop Loving You.” Over time, he received�
28 Grammy Awards from 80 nominations,�
a record surpassed only by a few.�
    Born in Chicago on March 14, 1933,�
Quincy Delight Jones Jr. faced a child-�
hood filled with challenges and resil-�
ience. According to his official biography,�
Jones was primarily raised by his father,�
a carpenter, after his mother was diag-�
nosed with schizophrenic disorder. Mov-�
ing to Seattle in his early teens, he honed�
his craft in a music scene as diverse as his�
musical inclinations. By 15, Jones had�
already earned a spot in Lionel�
Hampton’s band, launching a career that�
would take him across the globe and into�
the company of jazz greats like Dizzy�
Gillespie and Ray Charles, who would be-�
come a lifelong friend and collaborator.�
    Jones’s time as a jazz bandleader and�
arranger in the 1950s established his�
name in elite music circles, but his ambi-�
tions led him into film and television�
scoring, where he created iconic sound-�
tracks. Throughout the 1960s and 70s,�
Jones’s music could be heard in theaters�
and living rooms, with scores for films�
like In Cold Blood and The Deadly Affair�
and contributions to Alex Haley’s Roots,�
the celebrated mini-series. His sound-�
track for The Color Purple in 1985,�
adapted from Alice Walker’s novel, re-�
mains a cultural milestone.�
    In 1985, Jones united more than 40 of�
the world’s biggest music stars for the�
charity single “We Are the World,” raising�
awareness and funds for famine relief in�
Africa. The project’s success further ce-�
mented his reputation as a visionary ca-�
pable of bridging divides for a greater�
cause. His label, Qwest, produced a ros-�
ter as diverse as his interests, featuring�
artists from George Benson to the experi-�
mental jazz saxophonist Sonny Simmons.�
    Through the 1990s and 2000s, Jones�
expanded his reach beyond music, pro-�
ducing television hits like The Fresh�
Prince of Bel-Air and the magazine Vibe.�
In his later years, he remained active,�
working on projects that celebrated his�
love for jazz and hip-hop alike. In 2022,�
he collaborated with The Weeknd on�
Dawn FM, delivering a spoken monologue�
reflecting his decades of life and artistry.�
His work became a rich tapestry, woven�
with threads from every major genre and�
cultural moment in modern American his-�
tory.�
    “He always is soaring ahead and�
doesn’t like to look backwards,” Oprah�
Winfrey said of him during his Rock and�
Roll Hall of Fame induction.�
    Jones leaves behind seven children:�
Jolie, Kidada, Kenya, Martina, Rachel,�
Rashida, and Quincy III in addition to his�
brother Richard, sisters Margie Jay and�
Theresa Frank.�


