
Q.  JoJo, I was re-�
cently at Terry's�
Place Wig Shop for�
the first time. I want�
to thank the staff for�
their professionalism�
and for allowing me�
to try on a couple of�
wigs, which the�
young lady cut and�
thinned out for me. I�
have a human hair�
wig I�
bou�

ght a couple of years ago. It�
doesn't look like me. I'm�
wondering if it can be cut�
and styled to fit my face?�

A.  Styling and restyling�
wigs is what makes Terry's�
Wigs and Lashes famous.�
Before Ms Terry moved her�
wig shop to the Ave of Fash-�
ion Black, women weren't�
allowed to try on the wigs in�
the stores. They didn't know�
how they would look or be able�
to get them styled to fit their�
face. Ms Terry didn’t like that,�
so she changed the game. She�
taught her wig stylists how to�
make the wigs look like us.�
Bring your girlfriend (wigs) over�
to Terry's Place, and let us�
work our magic.�
Q.  I wear my hair in an afro�
style, and I’ve been putting gel�
on it to make it curly. I don't�
like how hard it makes my hair�
feel. What else would you sug-�
gest?�

A.  I recommend Dudley's PCA. It's a mois-�
ture retainer that softens your natural hair�
and helps maintain your natural curl pat-�
tern.�

Q.  I've been using edge control and gel on�
my edges when I wear natural styles and�
ponytails. My edges are getting really thin.�
What can I use on my edges that’s not�
damaging?�

A. Try oil-based products like Dudley's�
waving wax or Shea butter�
infused products. Avoid�
alcohol-based products.�
      When your hair is on�
your mind, drop JoJo a line�
or hit me up on Facebook�
Terry’s Wigs�
     Visit Terry’s Place on-�
line at�
www.terryswigsandlashes.�
com or on Facebook or Ins-�
tagram. Email�
joelpanther1@aol.com or�

stop by Terry’s Place at 19139�
Livernois Ave., Detroit, Mich.�
48221. We’re open five days a�
week, Tuesday - Saturday 10�
am to 5:30 pm. Please call�
(313)863-4014.�
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PRNewswire/ -- Sport Clips Haircuts, a�
veteran-founded company and the nation's�
leading men's and boys' hair care provider,�
has teamed up with the Military Spouse�
Employment Partnership to assist stylists�
with military spouses in finding a career�
home. This partnership will positively im-�
pact military families by providing flexible�
career opportunities through Sport Clips'�
1,900 locations nationwide despite the�
challenges of frequent military reloca-�
tions.�
     "This marks a new chapter for Sport�
Clips in supporting those who serve our�
country, as the brand joins forces with the�
Military Spouse Employment Partnership,"�
said Edward Logan, Sport Clips president�
and CEO. "As a veteran-founded company�
with many veterans and spouses already a�
part of our franchise system, we under-�
stand the unique challenges military�
spouses face. We believe we are the single�
best place for military spouses to work�
because of our deep commitment to vet-�

erans. Our goal is to offer these profes-�
sional stylists a stable, rewarding career�
path—no matter where their military jour-�
ney may lead them."�
    Founded by the U.S. Department of De-�
fense, the Military Spouse Employment�
Program is a targeted recruitment and�
employment solution that connects mili-�
tary spouses with corporate and non-profit�
organizations seeking essential 21st-cen-�
tury workforce skills. Through this effort,�
more than 200,000 spouses nationwide�
have been hired by program partners rep-�
resenting a variety of industry sectors.�
    The job opportunities available at Sport�
Clips provide stylists with military spouses�
the tools, training, and opportunities to�
excel in a work environment that fits their�
unique needs with an opportunity for long-�
term growth with the brand. For more in-�
formation about Sport Clips Haircuts and�
the career opportunities available through�
this partnership, please visit�
SportClipsCareers.com.�


